
THE OFF IC IAL  DAILY  NEWSPAPER TUESDAY JANUARY 25   DAY  ONE

January 25  DAY 1   3

Drawing on the mobile
success of American Idol
and the experiences of its

sister companies in the text-mad
U.K. and Asia, Fox parent News
Corp is rolling out a range of
made-for-mobile video content
in the U.S. from next month.

"We're at the intersection of
two great industries, and are so
far beyond simple SMS text
messages," News Corp's svp of
content, Lucy Hood, told
delegates during her NATPE
Mobile++ keynote Monday.
What started with text-based
soccer alerts from UK affiliate
Sky Sports back in the 1990s has
evolved into live mobile auctions
on Star Plus in India through to
Channel [V] content beamed to
3G cellphones in China.

The next phase in News Corp's
foray into the new world of

mobile video is a deal between
subsidiary Twentieth TV and
Verizon Wireless to bring 52
one-minute original 'mobisodes'
of bespoke dramas Love & Hate
and Sunset Hotel to the mobile
operator's new V CAST service. 

"Soaps are back and with
these shows, we can glimpse the
future of our industry," said

Hood, adding that Fox's mobile
spin-off of hit thriller 24, titled
24: Conspiracy, will also come to
the U.S. via Verizon next month,
having already debuted on
Vodafone in the U.K.

Hood also said that cellphones
now outnumber televisions by a
long way. "Globally, there are
now 1.3 billion mobile phones
and only 1.1 billion television
sets." In the U.S., there are 170
million and 109 million
respectively, a fact that Hood
said offers opportunities. While
text use in the U.S. is behind Asia
and the U.K., Hood said
American Idol is driving the
uptake of the new medium. The
previous season of the show
clocked up 14 million SMS votes,
80% up on season two. "40% of
voters were using SMS for the
first time," she noted.

• First-time NATPE attendee
Agogo Corporation of Hong
Kong has tapped Jan Nagel,
marketing consultant and
president of Women In
Animation International, to
represent its slate of kids
animation titles in the U.S. She
will be here this week, in
booth #1640 in the Animation
Pavilion, with TV and home
entertainment rights to a trio
of Agogo toons: Cone Control,
Bouncymation and cowboy
cartoon Coco Bill. One of
Agogo’s coproductions, Code
Lyoko, currently airs on
Cartoon Network.

• Minotaur International
(Booth 1357), the distribution
arm of UK pay-TV broadcaster
Flextech, is at NATPE with
distribution rights (excluding
Canada, USA and Australia) to
cult Canadian comedy Corner
Gas (31x30’). The show,
produced by Vérité Films and
335 Productions for Canadian
commercial network CTV,
follows life in a fictional
Saskatchewan backwater,
centering on a gas station
owner. The show enjoyed first
season average of 1.5m
viewers on CTV.

• Rive Gauche International,
the LA shop exhibiting at
NATPE for the first time this
year in booth 1134, is
debuting CBS reality series
Wickedly Perfect. The show,
which puts wannabe-Martha
Stewarts through their paces,
is an “edge-of-your-seat
entertainment experience in a
quest for survival in the
home,” says Rive Gauche’s coo
Mark Rafalowski. Other shows
on the slate include Extreme
Fakeovers, Dog Whisperers
and Battleground: the Art of
War.
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Equating the opening of NATPE
2005 to a Broadway show,
NATPE’s president and ceo Rick
Feldman says he’s just a little
nervous heading into the
conference as no matter how
much preparation, planning and
rehearsal goes into a show, “you
just don’t know how people will
respond until you open.”  

With registration tracking
ahead of last year, and many
major studios back in the fold,
Feldman’s leadership has
brought fresh perspective into
the annual event. “People seem
to be enthusiastic and upbeat
going in, and hopefully, there
will be something in the
program that conveys the broad
base NATPE is trying to cover,”
said Feldman. “I want people to
leave here thinking the show
was worth their time and
money.”

Feldman, whose contract with
NATPE runs through April 2006,
added: “If everybody is happy,
I’d like to do five years with the
organization. Going forward,
NATPE has a key role to play in
helping the industry address all
sorts of issues, from mobile and
interactive development, to the
recent debate about indecency
issues.”

NATPE delegates are today
mourning the death of one of
America’s most influential
entertainers and the first true
king of late night television.
Johnny Carson, the host of NBC’s
The Tonight Show for 30 years,
died Sunday at the age of 79.
Credited with providing early
career altering breaks to a slew
of popular comedians, including
top rated late-night hosts Jay
Leno and David Letterman,
Carson died of emphysema at his
Malibu home.

NATPE upbeat in 2005

Hood: pushing out mobile in the U.S.

News Corp goes mobile

Feldman: looking to a bright future
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W ith strong debut ratings
for Queer Eye for the
Straight Girl on Bravo

earlier this month, NBC
Universal is looking to use the
Nielsen numbers to drive the
show and the format out
internationally. 

“You never know how reality
spin-offs are going to work but
Straight Girl performed above
our expectations,” Leslie Jones
vp of international sales and
format productions, told The
NATPE Daily. “It’s rare to have
appointment-to-view events in
the cable world but we’ve got
one.” Indeed, the format’s
debut gave Bravo its highest
rated premiere in 18-49ers (with
738k viewers) and 25-54ers
(654k) in over a year, and pulled
some 957k total viewers at
10p.m. ET.

All of which should make
Jones’ job easier this week.

Internationally, she has already
inked licenses for the finished
show with Viasat’s TV3 channel
across Denmark, Norway and
Sweden, and she’s confident
Straight Girl will do as well
outside the U.S. as its

predecessor, ‘pink reality’
pioneer Straight Guy. 

“We have 19 international
productions underway right
now and most of them are local
versions of Straight Guy,” she
said. “We haven’t yet had a
network not renew the second
season.” Recent deals for the
finished U.S. show and remake
rights have been inked with
VMMa-owned commercial
network Kanaal Twee in
Belgium, where casting is now
underway, and with an
unnamed Portuguese channel.

Among Jones’ other latest
local productions is an Arabic
take on Bunim/Murray’s syndie
reality show, Starting Over for
Middle Eastern satcaster MBC.
However, Nash’s TBS format
Outback Jack “hasn’t proved to
be one of our best-sellers,” she
said, blaming the costs of
remaking the show.

Jim Ryan, vice president of
consumer data services for
Cingular Wireless, opened NATPE
Mobile ++  yesterday with a call to
action, telling attendees that
“mobile is the next great
medium” and that if they’re not at
the leading edge, they may well
miss the boat.

Claiming the wireless revolution
will “empower every man, woman
and child on the planet with
direct, real-time, interactive access
to the collective intelligence of
humankind,” Ryan came armed
with stats to back up his call to
arms: “There are currently 1.5

billion mobile phone users in the
world today, and two-thirds of the
global population is covered by
wireless,” he said. 

Ryan added that today’s mobile
phones and services are “at a cost
point which is set to include
everyone.

Claiming mobile connectivity
will fundamentally change the
way we communicate, even
potentially debase current power
structures, Ryan said the TV
business had an obligation to
ensure the changes were done
responsibly, with an open and
non-corrupt charter.

MobileÕs the big plus

NBC Universal says
Bravo to girls on top

Queer Eye for the Straight Girl

• Robert Rose and Ernest
Cartwright of AIM Tell-A-
Vision and its newly created
AIM Tell-A-Vision Distribution
(Booth 448) are screening Play
More TV, a new, half-hour
syndicated weekly program
capitalizing on the video
gamer market. Combining
creative and visual elements of
video games with a fast-
paced, magazine format, Play
More TV also features a live
‘virtual host’ and the latest
video gamer news, reviews
and player shortcuts.

• CABLEready (Suite 3816),
producer Broadview Media
and style expert Kate Rice
have teamed on a new
makeover reality series, The
Style Method with Kate Rice,
unveiled at NATPE today.
Each half-hour episode helps a
participant to discover,
examine and change her
lifestyle, body style and
wardrobe.

• Migrating its proprietary
instant-on video streaming
technology from the direct
response sector to more
mainstream B2B and consumer
applications, Livemercial’s
(Booth 1319) ceo Johnny
Mathis choose NATPE as the
venue for unveiling several
new applications. Livemercial’s
Banner allows for thumbnail
video to be embedded in
banner ads which, when the
user rolls over the video, the
screen size expands
instantaneously. 

NEWS IN BRIEF

BFC Berliner Film Companie has
partnered with Brooksfilms and
MGM Domestic Television
Distribution (Booth 1115), a unit
of Metro-Goldwyn-Mayer Studios
Inc. (NYSE: MGM), to create an
animated television series based
on the classic Mel Brooks comedy
Spaceballs which was released
theatrically in 1987.

Under the agreement, BFC and
MGM will produce an hour-long
pilot and 13 half-hour episodes.
Additionally, MGM will distribute
the program in the U.S., Canada
and internationally with the
exception of Germany.   

Brooks and Thomas Meehan,
who together co-wrote the
original screenplay, will write the
pilot and supervise writing on the
rest of the series. 

Brooks and BFC’s Rainer
Soehnlein will serve as executive
producers and Brooks will provide
the voice of two main characters,
President Scroob and Yogurt.

BrooksÕ
Spaceballs
set for TV 
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F ox World, the international
production arm of Fox TV
Studios (Booth 8902), has a

twofold NATPE mission: to raise
the profile of its lower-cost
stripped non-primetime formats;
and to build its business in Latin
America.

“When people think of Fox
formats, they usually think of big,
glossy, expensive reality formats
like Joe Millionaire and
Temptation Island,” said Fox
World’s svp of production Hayley
Babcock. “But this market we’re
emphasising our other formats,
such as Face-Off, Captive and
Family Forensics.”

Though Face-Off never went
beyond a syndie pilot in the U.S., it
has enjoyed success in Europe,
where French network France 2

has so far ordered 560 episodes for
a daytime slot. “Lebanon’s
FutureTV has also just ordered a
second run for access primetime,
and Granada’s German arm is
currently piloting the format with
Kabel-1,” Babcock added. 

Captive, a reality quiz strip
devised by Fox World UK, has so
far been produced for TVNZ in
New Zealand, plus VTM in Belgium
and TV Record in Brazil, while
Babcock also sees plenty of
international strip potential in Fox
World’s new weekly format for
A&E, Family Forensics. “Producing
big reality formats usually gives
you eight or 12 episodes, but these
strips can run into the hundreds
and be very good for business,”
she says.

Lifting Fox World’s business in
Latin America is also part of
Babcock’s NATPE plan this year,
using the bridgehead offered by
local productions of Captive,
Murder in Small Town X and
Temptation Island in Brazil, and
Joe Millionaire in Colombia. 

Veteran producer Craig Anderson
and former Carlton America
executive vice president Gary
Goldberger have formed a new
television programming prod-
uction venture, to develop,
produce and deficit-finance
television movies and series for the
global television market. 

The newly-named CAP will be at
at NATPE looking for projects to
kick-off the venture.

Pitching a slate of movie and
series projects in early 2005, the
new partnership will operate out
of Craig Anderson Productions’
current offices in Culver City,
California. Believing the time is

right to expand on his company’s
production focus, Anderson said:
“We will continue to develop
projects internally, but will also
broaden our base to partner
directly with broadcasters, other
producers and financiers to attract
projects. Though the television
market has certainly changed over
the years, I believe there is an
opportunity now for an
entrepreneurial, independent
production company that is
focused on quality.”

Added Goldberger: “Craig and I
have created a one-stop-shop that
broadcasters can turn to with
confidence, knowing projects will

be shepherded with the utmost
care and production quality.”

Anderson has executive prod-
uced over 20 productions in the
past 15 years including the FX
Network movie American
Meltdown and the live TV version
of On Golden Pond with Julie
Andrews and Christopher
Plummer. 

At Carlton America, Goldberger
headed the company’s acquisition
of North American television
movie product for distribution in
the international marketplace. He
is credited with producing over 10
movies including Rudy: The Rudy
Giuliani Story and Rush of Fear.

Anderson and Goldberger join
forces for new market CAP

Fox strips in Vegas

Breakthrough Animation, the
animation production arm of
Canada’s Breakthrough Films &
Television (Booth 414), is
launching two new children’s
animated properties at NATPE –
Captain Flamingo and Rocket
Rodents. Kevin Gillis,
managing partner and
executive producer of
Breakthrough Anim-
ation, said: “Following
on our successful
introduction of Atomic

Betty, these newest animated
properties reflect Breakthrough’s
commitment to delivering fun,
entertaining, and highly-rated
children’s programming to

broadcasters and their
audiences worldwide.
”Tiny Milo Howell, tired
of being overlooked by
all the big kids, dons a
terrycloth cape and

becomes Captain
Flamingo and sets out to
save the day for little kids

everywhere. Slated to begin
production this month, the series
is a coproduction between
Breakthrough Animation, Heroic
Film Company, Atomic Cartoons
and PASI Animation. Rocket
Rodents, a 2-D animated series in
development with Canada’s YTV,
features a motley crew of five
rodent miscreants who are en
route to an off-world penal colony
when they accidentally ‘acquire’ a
starship that none of them know
how to operate. 

Hayley Babcock: stripping more formats

• Chat By Popular Demand
Enormously popular at last
year’s NATPE, the intimate
(only 65 seats available) Q&A
Chat Room series returns to
NATPE 2005, providing
attendees with an up close
and personal dialogue with
some of the industry’s top
business and creative leaders. 
Today’s Chats begin at
1:15p.m., with Carole Black,
president/ceo of women’s
entertainment powerhouse
Lifetime Entertainment
Services, interviewed by
Variety deputy editor
Elizabeth Guider. At 2:45p.m.,
MediaWeek’s Marc Berman ,
welcomes David Lyle, the 25-
year veteran creative producer
specializing in unscripted
formats who was recently
named coo and general
manager for the Fox Reality
Channel. At 4:15p.m., Berman,
speaks with Terry Wood.

• NATPE’s Social Hour
Get more buzz for your buck
during NATPE’s special Social
Hour at Ivan Kane’s Forty
Deuce nightclub. NATPE
badge holders get two drinks
for the price of one between
6:15p.m. and 7:15p.m. Tuesday
through Thursday. Meet new
contacts and relax with old
friends in the comfortable
atmosphere of Ivan Kane’s
Forty Deuce, located on the
casino level of the Mandalay
Bay Resort near the entrance
to the Mandalay Place shops.

• Copps via Satellite
Still recuperating from his
December surgery, FCC
Commissioner Michael J.
Copps will participate via
satellite on Wednesday’s 9a.m.
Washington Report: The
Regulatory Landscape session
in Ballroom K.

• Lord Bissell & Brook and
PricewaterhouseCoopers
have joined forces on the
production of three high
profiles seminars for NATPE
today. Peter Winkler, global
entertainment and media
marketing director for
PricewaterhouseCoopers
moderates The Road Ahead
for the Cable Industry at
10:30a.m. Check program for
further sessions. 

NEWS IN BRIEF

Two new toons set to break through


